Political Directors Report for 2002

on the 

Drug War Focus Strategy
In the first year of implementation, the Libertarian Party’s Drug War Focus Strategy (DWFS):

· Reached millions with our project to “spit in the eye” of Drug Czar John Walters. Our hard-hitting parody of the Office of National Drug Control Policy ads linking drugs to terrorism ran in USA Today and the Washington Times, and landed us on the O’Reilly Factor TV show. 

· Produced customizable Medical Marijuana TV ads that were run by LP candidates thousands of times.

· Helped defeat two of the worst drug warriors in Congress.

· Brought in more than 740 new donors and members who contributed tens of thousands of dollars in new support for the LP.

· Earned accolades from the drug reform community.

· Generated important media appearances and unprecedented coverage of our ability to affect the outcome of major races.

· Built a list of more than 1,100 activists for our Drug War Task Force email list.

· Revitalized major donors who had not given to the LP in years. 

There were 3 principle projects in the Drug War Focus area for 2002.

The Drug Czar ad which ran in USA Today and the Washington Times

Production of a Medical Marijuana TV ad that could be easily customizable for use by any of our candidates or local parties.

Incumbent Killer, or “spoiler” races where we have targeted congressional drug warriors for defeat.

About 20% of all of the LP’s new donors for the year came through these 3 projects. Total new donors in 2002 from Drug War Focus projects: 740+.

Drug Czar ad
The Drug Czar AD project brought in:

Total revenue 





$73,592

Revenue from existing donors 


$50,608 

Number of existing donors contributing

    1,000

Revenue from new donors



$22,984

Number of new donors

 

       532

Number of new members/subs
   
 
       401

Sustained (additional) giving from new members
  $6,393

New subscribers to the Announce list

      about 1,000

In addition to the fact that we received 532 new donors from the project, we received several “major” new donors ($500 -$1,500). Two of the new major donors are known major funders of drug reform. Other existing donors substantially increased their level of giving for this project. 

Funds for the project were raised from 3 e-mails written by Bill Winter over a ten-day period. I estimate his staff time for the project at 24 hours, including creation of the ad. I estimate my staff time for the project at 10 hours for the project creation phase, and an additional 20 hours for follow-up, including media interviews and answering “attaboys” and concerns of members.

From the member feedback we received, this was the most wildly popular project we have ever done. I am quite sure also that we have never before done a project that brought in so many new members and donors all at once.

More detail on this project is at the end of this report as Attachment I, including media mentions and member feedback.

Medical Marijuana ads 

The appeal to produce a Medical Marijuana ad brought in $3,683

The medical marijuana ad production project brought in:

Total revenue 





  $3,683

Revenue from existing donors 


  $2,478

Number of existing donors contributing

         43

Revenue from new donors



  $1,205

Number of new donors

 
                       6

Number of new members/subs
   
 
           5

One email appeal to the Announce list was used to raise the funds for this project. The very long appeal took more than 12 hours to write. The email appeal was primarily a report about my arrest for civil disobedience in support of medical marijuana patients, with a request for ad production funding added on.

Bryan Epis, who has since been sentenced to ten years in federal prison for providing medical marijuana, contributed $1,000 toward the production of the ads. 

We produced one ad that was used in the Carole Ann Rand/Bump Bob Barr Campaign. The prestigious National Journal termed this ad the “Most Dramatic” of 2002, out of more than 1,800 ads they viewed. This ad featured multiple sclerosis patient Cheryl Miller. 

Medical Marijuana Ad #1 Script:

Voice over: Why does Bob Barr want this woman in jail?

Miller: I’m Cheryl Miller. I have multiple sclerosis. I use medical marijuana. Bob Barr thinks I should be in jail for using my medicine. Why would you do that to me, Bob?

Voiceover: When the Drug War turns on our own sick and dying, it’s gone too far, and so has Bob Barr.

Miller: Why would you do that to me, Bob?

Our second ad was produced in October, and was used by several of our candidates. I personally ran the ad more than 1,500 times in my congressional campaign.
Below is the script from the customizable ad.

Patient 1. I'm a writer

Patient 2. I'm a father

Patient 3. I'm a Business Manager

Patient 4. I'm a Doctor

Patient 1. I have Glaucoma

Patient 2. Cancer

Patient 3. Chronic Pain

Patient 5. Multiple Sclerosis

Patient 6. I use Cannabis

Patient 4. Medical Marijuana

Patient 7. So I don't hurt all the time

Patient 1. To save my vision

Patient 5. Just to stay alive

Patient 6. I'm a patient

Patient 4. I'm not a criminal

(Voice over)

Doctors and patients should make health care choices, not politicians.  Keep patients out of jail.  Vote Libertarian: the Party of Principle.

Targeted “Incumbent Killer” 

Congressional Races
5 races were selected for targeting based on expected close race, degree of drug war legislation sponsored, and expectation of Libertarian vote totals at or near margin of victory of major party candidates. See Drug War Focus Strategy Report version 2.1 for selection criteria. We ended up not having a candidate against Tim Hutchison of Arkansas. Due to unfavorable court decisions, the  party did not have ballot status in that state in 2002.

The 4 other targeted candidates are:

Max Cleland (D) v. Sandy Thomas (L), US Senate, GA  

Max Baucus (D) v Stan Jones (L) US Senate, MT

Henry Bonilla (R) v Jeffrey Blunt (L) US House TX 23rd
Bob Barr (R) v Carole Ann Rand (L) US House GA 7th 

Barr lost – Details below

Max Baucus – The republican “dropped out,” (sort of), and there was no longer a close race. No resources expended, other than an extensive briefing book on Baucus that we prepared for Stan Jones.

Max Cleland lost – details below.

Henry Bonilla – we ran out of time and resources, and did not put effort into this race.

Detail on the Bump Bob Barr project

Money

The Bump Bob Barr project brought in:

Total revenue 





$39,112

Revenue from existing donors 


$27,429

Number of existing donors contributing

       362

Revenue from new donors



$11,683

Number of new donors

 

       193

Sustained (additional) giving from new donors
  $1,835

We purchased approximately $40,000 (gross cost, or about $35,000 net after the agency discount we receive for booking our own ads). This left us with about $4,000 toward overhead costs. We are in the process of getting refunds for a few ads that were not run, so the numbers are not exact yet.

More than 4,000 ads were run on cable systems in the district.

About $10,000 in ads were run on the local Fox and NBC network affiliates.

The ad can be viewed at www.RandforCongress.com
The funds were raised through email appeals. We did one “newsy” appeal to the main Libertarian Party announce list, and one hard sell appeal to the announce list. We also did an appeal to the previous donors to our drug war projects, and to our Drug War Task Force list. Most of the new donor money came from “viral” networking on various drug reform lists, and from an appeal done to the Marijuana Policy Project email list as part of a message exchange agreement.

Although I do not have an easy method to quantify it, it is clear that our Drug War projects are also revitalizing a number of older donors, in addition to bringing in new ones. One $1,000 donor to the Bump Barr effort, and now a new life member, had not contributed anything to us since 1997.

Another $1,000 donor and new life member had not contributed anything to us since 1992. There were a number of similar instances in the Drug Czar ad funding.

One new $100 donor to the Barr project has already given an additional $1,500 to our college outreach efforts for Ed Thompson.

Media

There was extensive media coverage of our Bump Barr efforts, although most were before the primary election. Here are some of the better articles:

http://www.cnsnews.com/ViewPolitics.asp?Page=\\Politics\\archive\\200208\\POL20020809c.html
http://www.accessatlanta.com/ajc/metro/insider/080102.html
http://www.e-gwinnett.com/hotsheet/_articles/00000bd5.htm
http://www.gwinnettcitizen.com/0802/libertariansattackbarr.html
http://www.accessatlanta.com/ajc/metro/insider/080502.html
http://www.cnn.com/2002/ALLPOLITICS/08/21/elec02.ga.primary.aftermath/index.html
Additional media links are available at www.RandforCongress.com/media.html
A local political analyst in the CNN story listed above credited us affecting the race with "...Linder likely benefited strongly from Libertarian voters, whose party ran a stinging TV ad this month criticizing Barr for opposing the use of medical marijuana."

In addition, we received 3 national media stories (FoxNews.com, Insight Magazine, and the Washington Post ) on the “Incumbent Killer” strategy.

http://www.foxnews.com/story/0,2933,53874,00.html
http://www.insightmag.com/main.cfm/include/detail/storyid/251676.html
http://www.washingtonpost.com/ac2/wp-dyn?pagename=article&node=&contentId=A42676-2002May31&notFound=true
The campaign website received more than 160,000 hits in just a little over a month. (Perhaps much more, the “cpanel” was down at the RandforCongress site for the two weeks prior to the primary. There were over 160,000 hits about 2 weeks before the primary.)

We also received extensive coverage from dozens of drug reform sites and lists.

Results
Our target lost the election. We received some media credit for contributing to the result. Prior to the primary, we received extensive coverage as having the potential to affect the election. Had the race not ended up a blowout, and remained as tight as the polling indicated, we would likely have received more scrutiny as a contributing factor.

Although I will certainly not say that there is direct causation to the following correlation, when our Bump Barr ads first started running, an independent poll showed Barr leading with 45% to Linder’s 42%, and 13% undecided. Two weeks later, after our ad had run saturation on the cable systems in the district, Barr went on to lose nearly 2 to 1.

We also received extensive credit in the Drug Reform community, which is crucial to the long-term success of this program. We received dozens of attaboys and accolades from the leadership of the drug reform community. A few examples:

“The ad is dynamite! This could be very important”

Mike Gray, Hollywood Producer of PBS documentary “The American Revolution”, author of The China Syndrome.

“ Great, courageous and inspired work!  It is the shot that will be heard around the Capitol.”   Robert Field, Common Sense for Drug Policy  (CSDP)

Mr. Field is a major funder of drug reform efforts.

“A giant "Thank You" to Ron C. & the Libertarian Party for helping retire Bob Barr (for 2 years at least). Both the Barr/Linder campaigns and the local media and polls called the race a dead heat, yet results are *not* even close (66% to 34%). It seems that being the *most rabid* drug-warrior no longer guarantees (re)election in GA :-) 

Ashley in Atlanta, representing  Forfeiture Endangers American Rights (F.E.A.R.)

Two articles on the Bump Barr effort from LP News are appended as attachment II

Max Cleleand (D) v Sandy Thomas (L)


For US Senate, GA
Our target Cleland lost, and rather unexpectedly. Cleland had been ahead in the polls until the election, although his lead had diminished steadily in the few weeks just prior to Election Day.

In addition to our candidate’s own efforts, we assisted the Thomas campaign in two ways:

1. We spent $150 to customize and $3,000 to run the Medical Marijuana patient ad. We had hoped to run the ad nationally as well, but we simply did not raise enough money to do so.

2. We oversaw an Internet campaign to raise funds for a mailing to target black voters on the issue of school choice.

We contracted with Strategic Internet Campaign Management, Inc. for a “no–risk” program. They rented opt in email lists from ConservativeAlerts.com, NewsMax Media, and ConservativeHQ.com – 351,141 addresses total.

$12,733 gross was raised from 386 new donors.

We split the net 75/25 with the contractor, and we netted $4,107.75, with the contractor netting $1,369 as its consulting fee.

This allowed us (through the contractor) to mail to 6,337 high propensity black voters with children on the subject of school choice.

We received some publicity about our effect in the race, although not as much as in the Barr effort. One of the articles is included in the Spoiler News section of this report. The fundraising effort was a hot topic on Democrat discussion boards. 

Plans for 2003

In 2003 we will focus on drug policy reform at the local level as enacted by our elected officials, and as promoted by our local level candidates. In addition, we will research our next round of “incumbent killer” races against the worst drug warriors in congress and state legislatures. Most importantly, we must build a “war chest” to enable the hiring of the staff necessary for better implementation of the Drug War Focus Strategy.

· Develop model ordinances for Libertarians in office to introduce at the local level

* More than a dozen local communities have passed local drug reform measures, such as marijuana decriminalization for personal possession, and protection for medical marijuana patients.


* More than 60 Libertarians currently serve on city councils or county commissions.

* We will develop model ordinances that can be introduced at the local level to ameliorate the problems of the drug war. We will produce the backup documentation to support the introduction of the ordinances on grounds of better allocation of police resources toward fighting violence and property crime.

· Develop “talking points” and white papers for use by our candidates to better explain the reasons to end drug prohibition. 

· Research “incumbent killer” drug warrior targets and potentially close races for 2004.

* Extensive research on the new congress, voting records and bill sponsorship of members related to drug policy, and potentially close districts after the 2002 redistricting.

* Create a 2004 version of our Drug Warrior Database, listing votes and bills sponsored by all drug warriors in Congress.

* Recruitment of candidates in best-chance target races this year, to allow the most possible time for campaign development.

· Hire the Necessary staff for further implementation of the Drug War Focus Strategy.

* We will develop funding specifically targeted and reserved for our Drug War Focus efforts, and will hire the necessary staff. Our goal is to have two full time staff members working on the Drug War Focus Strategy by year’s end. 











Conclusion

The Drug War Focus Strategy has clearly proven to be an effective method for:

* Generating important media for the LP and our candidates.

* Building the Libertarian Party’s donor and activist base.

* Energizing our existing donors and activists.

* Getting the message of drug policy reform before the American public, and

* Bringing about real change in the make up of Congress.

We accomplished a great deal in 2002 with a minimal budget and without DWFS dedicated staff. 

The poor economy opens avenues for effective arguments on better allocation of resources. The obvious falsehoods in the ONDCP’s ad campaign on drug and terror opens the same allocation of resources arguments. The worldwide trend in public opinion and legislation is strongly moving in our direction. 

The Drug War is so destructive to all areas of our liberties that every step taken to weaken it will benefit America. At the same time, Democrats and Republicans will oppose every such step – despite the changing tide of public opinion. The more the issue is discussed on our terms, the more out of step the old party politicians will seem to voters. 

Opposition to the Drug War remains the best area for concentration of LP resources. No other issue provides the window of public opportunity currently represented by the trends of public opinion, global legislation on drug policy reform in a Libertarian direction, combined with the complete lack of movement by the old parties. 










Report prepared by:











Ron Crickenberger











Political Director

Attachment 1:
Previous report on the Drug Czar Ad, from March 2002 LNC report

Drug Czar Ad and O’Reilly

From my memory, the Drug Czar Ad is the most “popular” project we have ever done with both our members and with “friendlys” who have not contributed before. I have never received anything like the number of positive comment before. 

As far as I know, we received ZERO negative responses to the ad campaign itself. We did receive a good number of negative comments about email fundraiser # 3 for the project. A sample negative comment is shown as appendix III. All the negative comments were along the lines of  “You made a contract you did not know you could fulfill. That’s unlibertarian.”

I have included just a small sampling of the positive comments on the ad. 

When I got out of the studio after doing O’Reilly, I felt chewed up and spit out, and that I had done a really bad job, not getting in more than a couple of words. When I actually got to watch the show, I did not think I had done too bad. We received a total of only five negative comments about the appearance. They are included below, as well as a sampling of positive comments.

In addition to the fact that we received 466 new donors we received for the ad, we received several “major” new donors ($500 -$1,500). Two of the new major donors are known major funders of drug reform. 

O’Reilly Comments, Positive:

The best comment regarding my appearance on O’Reilly may be that my ex-wife, former mother in law, and current mother in law, all said they thought I had done a great job. Scary. My daughter also wrote O’Reilly a nasty-gram.

I also got a “B” from Scott Lieberman. I expect no one has ever received higher praise :-)

I also was told:


You did better than Ethan Nadleman when he was on O’Reilly.”







Anonymous  from Drug Policy Alliance


“You didn’t get beaten up nearly as bad as Tim Lynch.”







Anonymous  from Cato

I watched you on the O'Reilley Factor-you did great despite his shenanigans. What a line of bull: "You have the last word." Then, he talked all over you twice. He is no good. I appreciate all your attempts as I run for US Congress here in the 17th District of Texas.

Thanks-Fred Jones

Also, i must tell you my husband and I enjoyed your Wednesday appearance on FOX.  Keep up the good fight!

Liberty Ho-o-o!

With regards,
~ Donna Nowland
   LPC Region 56

To Whom it May Concern, I was watching the O'riley factor on the television and saw one of your political directors debating the drug laws of the US. I have to say I joined your Party shortly after the airing of that program. I believe in Life Liberty and the Persuit of my own damn dreams, I do not support a Government that thinks I am too stupid to know what is best for me and worse yet charge me tax for it. I promise to support the Libertarian Party because the corrupt government has to change, also its one of our own rights in the constitution, we can change things, and we dont need weapons, just votes. Lets march on and reclaim liberity for my land with my Political Party, the Libertarian Political Party. Thank you so much for geting your voice out in the mainstream media. I have joined and you are now one member stronger......

· Jason C. Burnside

I happened to catch your appearance on "The O'Reilly Factor" discussing the War on Drugs.  You did an excellent job!  You presented yourself quite well and held your own in an aggressive interview.  Well done!  Congratulations!

Take care,

Jim Brownfield

although i didnt see the show, i read the transcript and agreed with you entirely, except for one thing. according to the transcript at least, you stated that alcohol is easier for kids to get than illegal substances. that is completely backwards. drug dealers dont check id and dont really care who gives them money. granted alcohol is available on about every city block, drugs are available in every single school at a minimum. and of course among the vast social networks. ending prohibition would make 'shoulder tapping' the major souce of drugs used by very young kids, which is next to impossible from my youthful recolections :). fines to those who sell to minors (on a state or local level of course) do the trick. i just think that the fact that illegal substances are more readily available to kids than legal ones is one of the most powerful arguments one could take when debating the issue of drug prohibition. do you really think otherwise? anyhow...keep up the noble fight.

thanks,

Konrad Roach


Hey Ron.  I just read the transcript of your segment on the O'Reilly Factor and I wanted to tell you that I think you did a great job of going one-on-one with O'Reilly.  Thanks!

· Chris

How did you hear about the LP?

The gentleman who appeared on the O'Reilly Factor on Fox News.

· Tony Jankowski

Kudos to us, and kudos to all that strive to make our country more citizen friendly,  it's time ladies and gentleman to keep this spotlight, while we're at the forefront of the minds of the citizens we wish to represent, and to show yes the drug war is an issue, but let's use that as a platform to bring our other issues into perspective. We've got their attention now let's use it!

 

Ron Allenby 

Candidate State Representative 

District 32 Texas

RON WAS GREAT!  He stood up to O'Riley's bullying and stayed on-message.  He did a great job for himself and for the party.  Yay!

· Tony

Just finished listening to Ron C. on Fox.  Nice job.  Its tough to look good when O'Rielly disagrees with you.  I think Ron did that.

· Bill Bradley

Thank you for finally making sense on this ridiculous war on drugs.  I saw your representative on O'Reily and applaud his common sense on an issue that blinds Americans into believing the war on drugs is some how beneficial and patriotic.  Please continue to fight this ridiculous policy

· Ethen Shapiro

This is in response to The O'Reilly Factor, in which you were talking to Mr. Crickenberger about the War on Drugs. I am eighteen years old, and being a teenager have dealt first hand with the availiability of drugs. You made the comment that methamphetamines wouldn't be found in your neighborhood. After hearing this statement I began to wonder if perhaps you live in a dream world. Being face to face with an abundance of illegal substances on a daily basis I'm afraid I must agree with Mr. Crickenberger in that the "War on Drugs" our government has declared does more harm than good.

· Whitney Collings

Wonderful job on The O'Reilly Factor last night!  First of all, I think

it's generally very good to be either the first segment up (initial audience) or last segment up (to catch those watching for the wrap-up and emails), so getting that closing slot seems to me to be excellent.

Garrett Michael Hayes

Libertarian for Governor of Georgia in 2002

You were an articulate spokesman for the Libertarians last night on 

O'Reilly. Well done.

· Bridgeport Libertarian Party

Great job!  You held your own and then some.  It is hard to believe he is so blind to Drug War.  Thanks for representing us so well.
 

Best Regards,  Bill Willis, Tennessee
Kudos on a job well done.  He is quite skilled at cutting into someone just when the point is being made and countering it before it even gets out, but you did quite well in staying on track and making your points.  Well done!
 

Hopefully he received plenty of comments complementary to you and our message.  I forwarded the LP announcement yesterday to many drug policy reform groups with O'Reilly's email address linked at top with a suggestion to comment following the broadcast.  My own comment sent follows.
Regards,
Rick Root

I give you a B for your performance on O'Reilly's show. When the host insists on interrupting you if you talk for longer than 10 seconds, it makes it very difficult.  But given that constraint, you did very well.    Too bad he didn't let you give the web address of the LP.

Scott Lieberman   LNC Rep, Region 2
O’Reilly Comments, Negative:

ron,  i did not think that you were unprepared for o'reilly--my point is that o'reilly cannot be beaten at his own game.  he makes so many outrageous misrepresentations of a guest's positions that it is impossible to address them all in replying.  he does not care about an honest discussion of the issues.  i think that appearances on his show should be avoided.  thanks for all of the good work that you do. terry duree

Apparantly you were unprepared for Bill O'Reilley.  If anyone ever gets on his program again please warn them that he will trist every position and distort everything you say.  But the worst was his insinuation that libertarians approve of drug use! Please remember that the worst thing that can happen to a good idea is not a skilful attack, but an inept defense.  Next time ask O'Reilley why his biggest ally in the war on drugs are drug dealers!Bill Koehler

Didnt you learn anything from harry browne's appearance on the o'reilly factor?  why would you send someone on that show to discuss anything, let alone the drug issue?  no one gets to fairly present views on o'reilly's show.  i am sure that crickenberger is an articulate advocate of libertarian policies but his appearance on o'reilly did far more harm than any good you could have hoped to achieve on that show--even harry looked foolish. Have you ever heard the expression that those who fail to learn from history are doomed to repeat it?  your desire for free publicity has overwhelmed your judgment.  terry duree

I watched Mr. Crickenberger on O'Reilly. I was exceptionally disappointed.Everyone knows O'Reilly is a thug and his drug positions have been stated and restated by him. Yet, Crickenberger weas wholly unprepared for both of these facts and allowed the LP to look like a bunch of dopes who think we should all be intoxicated, as O'REilly asserted.  Please do not allow this to happen again--if we give you money, you shjould have the corteousy to be professional.

· Edward G. Duree

I watched the O'Reilly factor and I'm sorry to say that it didn't appear as if it went well at all for us.

· Bion G. Kapoulas

Drug War Ad Comments, Positive:

Hi Ron, great job on the ad campaign and interviews. I learned that the impact of a PR campaign may take to develop. I am sure you will see the results for some time to come.

I want to be honest with you! When I 1st read your proposal about the ad I was skeptical. I thought it was just another Ron C. pipe dream!! Well... dreams do come true! I appreciate your efforts and drive. It is times like this that helps to motivate me and others, and to realize leadership is the key to change. I believe the LP has found a great leader! But you knew that already. :-)

· JB

I already sent $100 dollars.  Good luck.

Peace
John

Great idea my friend :)  I have forwarded this to a hundered or so on my activists list and hopefully it will generate some funds.  I didn't get it until a little after the fact, but better late than never.

I can't help with any $$ right now but please keep me posted on any future movement with this.

In freedom, NZane a.k.a. Rusty Stuart

I'm looking at USA Today...THE AD IS GREAT! I loved it and I'm imagining
Bush & Ashcroft wondering if THEIR faces will be staring out of their
newspaper next!!

The idea and execution of these ads was brilliant.  WE MUST RAISE MORE
$$$ FOR SIMILAR ADS!  It's time that we fight back using their own
"demonizing" tactics against them & expose the Federal governments gross
manipulations of the media to sway public opinion.  And, it does my
heart good to know that we, the Patriot/ Reform movement can, indeed,
work together to accomplish the seemingly impossible.  This really
pulled groups & people together, and that's a good thing!

In my opinion Bush should be immediately impeached on grounds of
insanity.   I see him as a Hitler and he has us on the brink of Global
War.   Not to mention the domestic terrorism they practice regularly on
US.

WAY TO GO!
Peace,
Cher

Congratulations on the success of the ad.  I thought you were great on O'Reilly. Dave

Announce list message reporting on the success of the Drug Czar ad.

-----BEGIN PGP SIGNED MESSAGE-----

Dear Libertarian:

Two days have passed since we ran our full-page ads in the Washington

Times and USA Today, so I want to give you a follow-up report about their impact.

Before I do, I want to again thank everyone who contributed to this project. YOU made it all possible.

Here's the quick summary of the ad's aftermath:

* We generated a solid amount of media coverage -- although not the "breakout" coverage we had hoped for. (I'll explain the missing ingredient that kept us from getting more media attention.)

* We triggered a weird -- almost surreal -- response from the Drug Czar's office.

* We galvanized the drug reform movement, and generated more positive

comments from them than we have for ANY previous project.

* We TRIPLED the number of daily visitors to our website.

* We proved that we can react quickly to events, raise a substantial amount of money via the Internet, and have a genuine impact on public policy debates.

* Most importantly, we achieved our main goal: We spit in the eye of America's foremost Drug Warrior.

Here's the details:

MEDIA: We got a nice burst of media coverage (most of it positive) that allowed us to reach MILLIONS of people -- in addition to the 2.2 million people who saw our ads in USA Today and the Washington Times.

Some highlights:

* Our ads were the top story on WorldNetDaily.com on Tuesday, reaching several hundred thousand readers. (WorldNetDaily.com gets 2 million visitors a month.) We were also featured prominently on CNSNews.com, one of the leading conservative websites.

* Our ads were a major topic of discussion on Neal Boortz's syndicated radio show, which reaches 1 million people every day. They were also Topic #1 on the Dean Edell syndicated show, which reaches another 1 million. (Boortz and Edell are tied as the 7th most listened-to talk show hosts in America, according to Talkers magazine.)

* Our ads generated interviews for LP spokespeople on 112 radio stations -- including the syndicated Blanquita Cullum show (heard on 105 stations). We reached tens or hundreds of thousands of additional people via these interviews.

* Publications around the country are offering to run our ad for FREE - - - including the Westbend News in Wisconsin (circulation: 5,000) and The Connection magazine in Silicon Valley, California (circulation: 125,000). Other requests are still coming in.

* And our ads received online news coverage from National Review Online

(which wrote: "It's hard to deny that this is an effective ad."), AlterNet.org, Plastic.com, PoliTechBot.com, and Free-Market.net, to name just a few.

But why didn't the ads get more coverage?  Why didn't we get on television, or into major newspapers?

The short answer seems to be: Because the Drug Czar's office didn't take the bait.

Frankly, we weren't sure if we'd be able to provoke a response. But we hoped the full-page ads would do the trick.

However, the Drug Czar's office didn't put out a press release to strike back at us. They didn't call a press conference to try to rebut the facts in our ad. Drug Czar John Walters didn't attack us in a speech.

The media loves a controversy. But every controversy needs TWO sides.

We attacked the Drug Czar in our ad. He didn't respond.

This was a deliberate decision on the part of the Office of National Drug Control Policy (ONDCP). We know of at least two journalists who called the ONDCP for a reaction quote to our ads -- but never got a return phone call. (They were Jon Dougherty from WorldNetDaily.com and producer Rhyan Jones from the syndicated Blanquita Cullum show.)

But one radio station did get through. And that brings us to....

THE SURREAL RESPONSE.

Mary Starrett, a host at KPDQ radio in Portland, Oregon, called Tom Riley, the Drug Czar's spokesman -- and actually got a call back!

It quickly became clear why Riley returned that ONE phone call: Drug Czar John Walters is touring Portland next month, and Riley assumed it was an interview request for that visit.

When Starrett asked Riley about the Libertarian ad (to his surprise!), he proceeded to give three wildly different reactions in the space of just a few minutes:

1) Yes, they saw the ad, but they were "confused" by it. "I mean, we don't have $40 million to give to the Taliban," he said. "I guess you could say I didn't get it."

2) The ad was "adolescent and silly," he said.

3) The ad was "great" because it's "cultivating a debate on the drug war," he said. "People are now talking about the drug war."

So, according to the Drug Czar's office, our ad was confusing, adolescent, and great!

Starrett asked Riley if he had received any other calls about the ad. Keep in mind, we have first-hand information that at least TWO other journalists called his office.

"You're the only person who called," said Riley.

Starrett was dubious. "The ONLY person?" she asked.

Riley: "Yes. You're the only one."

"Oh come on, Tom," pressed Starrett. "Do you swear?"

Riley: "Yes, I swear!"

According to Starrett, Riley then got off the phone as quickly as he could.

So there you have the Drug Czar's office's response: Stonewall, grope for a response, and blatantly lie.

Unfortunately, it was an effective strategy. It appears to have kept our ads from becoming more of a major news story.

But the media is not the only way we can reach people. We have received an excellent response from...

THE DRUG REFORM MOVEMENT.

For example, Steve Dillon, Chairman of the Board of Directors of NORML, wrote: "What an excellent ad! This is the best response yet to the government's Super Bowl ads linking use of drugs to promoting terrorism. Thanks for your great work."

We also got compliments and support from the Drug Reform Coordination Network, the Alameda County Alliance of Drug and Alcohol Programs, Indiana NORML, Students for a Sensible Drug Policy, and CannabisNews.com.

We even got "atta-boys" from overseas -- from the Queensland (Australia) Intravenous AIDS Association and from the UK Cannibis Internet Activists.

LP Political Director Ron Crickenberger said: "We've gotten a better response from the drug reform movement, our members, and the general public for this project -- by an order of magnitude -- than from anything we've ever done before."

We also generated an impressive groundswell of...

VISITORS TO OUR WEBSITE.

On Tuesday, February 26 (the day the ads appeared), we got more than 26,100 visitors to our website, www.LP.org. That's THREE TIMES the usual number we get (an average of 8,600 a day.)

The surge continued the following day: We got another 17,400 visitors.

(And these are unique visitors, not an inflated "page hits" count.)

At least 800 to 1,000 new people signed up for our LP.announce e-mail list. (No word yet on how many people have joined the Libertarian Party as a result of the ads.)

The response we're getting from these visitors has also been extremely positive. Here are a few comments:

* "I have just one word for your John Walters ad: BEAUTIFUL!" --Jeff I.

* "Bravo, bravo, bravo. Thanks for having the cahones to tell the truth

for once." --Robin F.

* "Wow! Great job! Love the media exposure! Well done!" --Walter F.

* "Good job for speaking out for those of us that cannot. I posted it

on the bulletin board at work." --Oakley T.

* "You seem to be the only political party that has not lost its mind.

I'm going to vote Libertarian in the next election." --Gary C.

We also generated kind words from our libertarian allies.

* Sharon Harris, president of the Advocates for Self-Government, wrote:

"The ad looks FABULOUS! Hope it stirs up a heap of trouble.

Congratulations!"

* Norman Singleton, Legislator Director for Congressman Ron Paul's office, wrote: "Three cheers for the LP!"

SUMMARY:

The advertisements were a solid hit, even if they didn't turn into the media "home run" we had hoped for. We knew all along that a media breakthrough was a gamble -- but a gamble we couldn't win if we didn't TRY.

That said, the advertisements:

* Allowed us to reach (between the ads themselves and the additional media coverage) at least 5 to 10 million people with our crucial message of drug policy reform.

* Demonstrated that we can react quickly to events. When the ONDCP ran its pro-War on Drugs newspaper ads, our response was conceived, designed, funded, and placed into two major newspapers in just a few short weeks.

* Proved again the potency of the Internet. Thanks to your generosity and the power of instant e-mail communications, we were able to raise more than $73,000 for the two advertisements.

(By the way, that $73,000 paid every penny owed for the ads. And the extra few hundred dollars paid for the reprint rights for the John Walters photo and for extra credit card processing fees for all the donations.)

* Demonstrated that we can have a genuine impact on public policy debate.

We may never know exactly how Drug Czar John Walters reacted when he saw his larger-than-life face staring at him from the pages of USAToday.

But I'll guarantee this: It had to sting.

We can only hope that Mr. Walters will think twice about running his propaganda ads again, now that he knows we have such a devastating response -- and the ability to run it in major newspapers that reach millions of people.

Again, YOU made all this possible. Thank you.

Ron Crickenberger

Libertarian Party Political Director

Attachment II

Carole Ann Rand will run against Bob Barr with focus on the medical marijuana issue
	[image: image1.png]



	[image: image2.jpg]




Carole Ann Rand: The party's top choice.
 


A Georgia businesswoman and longtime Libertarian activist has agreed to challenge U.S. Rep. Bob Barr for his seat in Congress, creating a "two-pronged attack" intended to help unseat the four-term incumbent.

On July 23, Carole Ann Rand, the chair of the board of directors of the Advocates for Self-Government, announced that she will campaign against Barr to represent Georgia's seventh district in the U.S. House.

By focusing on the issue of medical marijuana, Rand will try to cause Barr -- widely considered the most fanatical Drug Warrior in Congress -- to lose in the Republican primary election on August 20, said LP Political Director Ron Crickenberger.

In an unprecedented move for a Libertarian candidate, Rand is already planning to run a flurry of pre-primary television advertisements attacking Barr for his stance on medical marijuana. The ads are tentatively scheduled to begin running about two weeks prior to the election.

Crickenberger, who is also serving as Rand's campaign consultant, said he was "extremely pleased" that Rand agreed to take on Barr.

"We had about a dozen Libertarians volunteer to run against Barr, but Carole Ann was my top choice," he said. "Not only does she have a long history of libertarian activism, but she is a wonderful communicator of libertarian ideas as well."

Rand is running as part of the Libertarian Party's "Incumbent Killer Strategy," which targets the worst Drug Warriors in Congress for defeat. The strategy is one component of the party's plan to end federal Drug Prohibition by 2010.

That's why Rand's signature issue will be medical marijuana, said Crickenberger. A staunch social conservative, Barr opposes decriminalizing marijuana even for patients who have a doctor's prescription.

Furthermore, Barr pushed three amendments through Congress to prevent voters in Washington, DC from approving medical marijuana initiatives. He also has been a vocal cheerleader of federal raids on medical marijuana clinics in states where medical use of the drug has been legalized.

Meanwhile, Rand's professional credentials -- including her current position as the chief financial officer for Food Partners, a wholesale food brokerage company -- make her an "ideal candidate" to run on the Drug Prohibition issue, said Crickenberger.

"Carole Ann is a professional businesswoman and a person of great integrity and character," he said. "It is impossible to caricature her as a stereotypical dope-smoker."

Rand said she is eager to call attention in her campaign to how "out of touch" Barr is on the medical marijuana issue.

"To arrest and jail people who are just trying to relieve their pain and treat their diseases is the true crime involved in medical marijuana," she said. "We must replace our policy of handcuffs for patients with a policy of compassion and understanding."

Currently, Barr is in a hotly contested primary battle with fellow Republican Congressman John Linder. Both are incumbents, but are facing each other in a GOP primary because of redistricting.

Although Linder previously boasted on his website that the Libertarian Party endorsed him for re-election, Crickenberger said the party has done no such thing.

"Targeting Bob Barr for defeat in no way means the party endorses John Linder," he said. "Obviously, we are endorsing our own candidate in this election."

Crickenberger said there is one potential obstacle to Rand's campaign: Given the onerous ballot access requirements in Georgia, it may be difficult to qualify her for the ballot for the November general election.

State law requires about 16,000 valid petition signatures from one Congressional district to place a candidate on the ballot.

However, at least three lawsuits have been filed to overturn the law on Constitutional grounds, or to reduce the signature requirement or postpone the deadline because of delays in the redistricting process, said Crickenberger.

But getting Rand's name on the November ballot is not the main concern at this point, said Crickenberger -- since Rand can start running TV ads even before her ballot status has been confirmed.

"We aim to hammer Bob Barr with the medical marijuana issue and cause him to lose the primary election [on August 20]," he said. "If Barr loses the primary, whether or not Carole Ann is on the ballot, we will have achieved our main goal."

If Rand does qualify for the ballot and Barr wins his primary, the focus will shift to trying to cause the Congressman to lose the November general election, said Crickenberger.

"We have two opportunities to retire Barr, and we're prepared to take advantage of both of them," he said.

The footage for Rand's first TV commercial has already been shot, and features a medical marijuana patient with multiple sclerosis who can barely move or speak, said Crickenberger.

"This woman takes marijuana to ease her chronic pain and to allow for more flexibility in her limbs," he said. "It will be a very emotionally stirring commercial."

Barr is the first politician to be targeted in the LP's so-called Incumbent Killer Strategy. Also targeted for defeat are U.S. Rep. Henry Bonilla (R-TX), Senator Max Cleland (D-GA), Senator Tim Hutchison (R-AR), and Senator Max Baucus (D-MT).

The strategy of focusing on the War on Drugs as a "wedge" issue is one of 20 political strategies incorporated in the LP's comprehensive Strategic Plan, which was approved by the Libertarian National Committee in 2001.

In 1990, Rand became the first woman in Georgia history to run for governor. Her Libertarian campaign won over 37,000 votes, earning the party ballot status at that time.

Rand is also a former president of the Advocates for Self-Government, and a past member of its board of directors. She is married, and has four children and eight grandchildren.

For more information about Carole Ann Rand, medical marijuana, Bob Barr's record, or to make a contribution, visit: www.randforcongress.com. 

Medical marijuana ads play role in defeat of U.S. Rep. Bob Barr
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Former U.S. Rep. Bob Barr: Defeated.
 


The “worst Drug Warrior in Congress” has lost his seat -- and the Libertarian Party appears to have played a small role in making it happen.

U.S. Rep. Bob Barr, an outspoken opponent of medical marijuana, was defeated by Rep. John Linder in a Republican primary election in Georgia on August 20. With 82% of precincts reporting, Linder had 67% of the vote to Barr’s 33%, prompting Barr’s concession.

Over the past two weeks, Barr had been the target of a barrage of television ads produced by the Libertarian Party. The ads were run by Carole Ann Rand, the LP candidate for U.S. House in Georgia’s 7th Congressional district.

“Barr’s defeat is a victory for every American who believes that doctors and patients -- rather than politicians -- should be making medical decisions,” said Rand. “Like Babe Ruth pointing to a spot in the bleachers and hitting a home run, we pointed at our target and helped knock him out of Congress.”

The campaign to bump Bob Barr was the first test of the Libertarian Party’s “Incumbent Killer Strategy,” which is targeting the worst drug warriors in Congress for defeat.

The Rand campaign purchased approximately $40,000 worth of television advertising spots to attack the four-term incumbent -- including spots on broadcast networks Fox and NBC.

The ad also aired about 4,000 times on cable systems in the district.

While the amount of money the LP spent on the ads was small compared to overall spending in the hard-fought campaign, LP Political Director Ron Crickenberger said the issue-based ad, which features a multiple sclerosis sufferer and medical marijuana patient, quickly became a “lightning rod for publicity.”

“Both Barr and Linder ran personality-based, feel-good ads -- leaving us a huge opportunity to inject our issue into the public debate,” he said.

The Libertarian ad campaign received heavy coverage from newspapers throughout the district, including the Atlanta Journal-Constitution, the most widely circulated newspaper in the state.

The hard-hitting commercial was also a frequent topic on talk radio, and was touted by Neal Boortz, an Atlanta-based talk radio host and Libertarian Party member.

Barr’s “out-of-touch” position on medical marijuana may have alienated many of the Congressman’s supporters -- and cost him votes, said Crickenberger, who produced the ad.

“With polls showing 73% support for medical marijuana, we were able to dramatize how out of step Barr is with ordinary voters,” he said. “And while Barr’s loss was attributable to many factors, it’s clear that these ads put another nail into his political coffin.”

The LP’s “Incumbent Killer Strategy” is one component of the party’s comprehensive plan to end federal drug prohibition within the decade.

Future targets include U.S. Sen. Tim Hutchison (R-AR), U.S. Sen. Max Cleland (D-GA), U.S. Sen. Max Baucus (D-MT), and U.S. Rep. Henry Bonilla (R-TX). All have been marked for defeat in the November 2002 general election.

“With this victory, we have fired a warning shot for every drug warrior in Congress to hear,” said Crickenberger. “And any member of Congress -- Democrat or Republican -- who introduces legislation to make federal drug laws even more oppressive could be next on our list.”

To view the ads, visit: www.randforcongress.com.
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