5.  Any programs you have in place to prospect for new members –

AL: None – tried advertising with billboard last year with no success.  I personally believe that in Alabama we have not reached a percentage threshold to make advertising cost effective. (Mike Rster, LP AL Administrator)

AK: State fair booth.

AR: None.

CA: None; 60% of UMP money goes to regions.

CT: See question 4, emphasis is on action to get attention, interest – other options are under discussion.

DE: Information packets to new inquiries and brochures at the information booth.

HI: None.

ID: No response.

IA: Discounted membership for first year.  Lower combined fee to attend the convention.

IN: Running as many active campaigns as possible with good candidates; organizing as many county affiliates as possible; 300,000+ copies of the Hoosier Libertarian newspaper delivered throughout the state to local newspaper subscribers.

LA: No.

MD: No response.

MN: None.

MO: No response.

NC: None at this time.

NM: No response.

NV: Again, OPH, TV presence, speakers, coalitions with other groups, etc.

OK: Outreach at numerous events. Advertise events on web site.

PA: Yes, at the county level.

RI: Mailing, advertisements in college newspapers.

SC: Gun show booths.  State fair booth.

TN: Simultaneous prospect drive our ballot access drive in 2003.

VA: None at this time.

WA: None.

WI: currently prospecting through DM to Ed Thompson supporters.

WV: None.

